As an indispensable nutrition in people's lives, liquid milk occupies its own place in the market. In recent years, healthy diet is advocated, and yogurt has attracted much concern because it can help people reduce weight and contribute to better sleep. In this paper, element extraction and cross analysis are used to study the main visual effect of food packaging. Adjacent axis and pedicle axis are used to classify the yogurt boxes, and part of them are extracted for in-depth analysis so as to know the correlative relationship between different elements in yogurt box packaging design and give a prospect of yogurt box packaging design in the future based on this.
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